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1 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Social Media Marketing 5024476 24

2 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Advertising & Marketing Research 5024536 11

3 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Agency Management 5024536 14

4 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Social Media Marketing 5024536 30

5 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Brand Building 5024622 30

6 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Agency Management 5024622 30

7 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Agency Management 5024685 11

8 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Brand Building 5024686 30

9 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Agency Management 5024686 23

10 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Brand Building 5024693 30

11 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Agency Management 5024701 13

12 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Agency Management 5024702 19

13 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Brand Building 5024708 30

14 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Agency Management 5024708 5

15 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Consumer Behaviour 5024708 13

16 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Agency Management 5024712 33

17 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Agency Management 5024715 30

18 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Advertising & Marketing Research 5024767 31

19 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Consumer Behaviour 5024767 40

20 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Brand Building 5024782 30

21 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Consumer Behaviour 5024828 39

22 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Agency Management 5024829 16

23 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Consumer Behaviour 5024877 30

24 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Agency Management 5024902 37

25 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Consumer Behaviour 5024911 30

26 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Agency Management 5024913 30

27 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Consumer Behaviour 5024913 35

28 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Agency Management 5024941 23

29 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Agency Management 5025091 30

30 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Agency Management 5025105 30

31 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Social Media Marketing 5025139 33

32 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Social Media Marketing 5025146 30

33 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Brand Building 5025148 21

34 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Social Media Marketing 5025148 21

35 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Brand Building 5025210 30

36 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Consumer Behaviour 5025212 18

37 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Copy Writing 5025298 30

38 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Social Media Marketing 5025325 17

39 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Consumer Behaviour 5025348 43

40 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Social Media Marketing 5025401 31

41 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Advertising & Marketing Research 5025441 39

42 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Agency Management 5025447 42

43 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Brand Building 5025456 30

44 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Brand Building 5025538 22

45 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Brand Building 5025551 30

46 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Agency Management 5025567 18

47 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Consumer Behaviour 5025567 19

48 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Consumer Behaviour 5025599 12

49 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Consumer Behaviour 5025639 30

50 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Brand Building 5025676 30

51 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Consumer Behaviour 5025676 26

52 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Brand Building 5025734 20

53 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Agency Management 5025748 16

54 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Agency Management 5025764 30

55 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Agency Management 5025795 18

56 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Consumer Behaviour 5025891 23

57 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Agency Management 5025990 23
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58 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Agency Management 5026047 23

59 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Agency Management 5026052 14

60 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Agency Management 5026053 16

61 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Consumer Behaviour 5026053 17

62 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Copy Writing 5026056 24

63 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Agency Management 5026080 30

64 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Copy Writing 5026100 36

65 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Social Media Marketing 5026127 55

66 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Brand Building 5026150 30

67 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Consumer Behaviour 5026151 22

68 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Consumer Behaviour 5026238 30

69 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Agency Management 5026243 23

70 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Consumer Behaviour 5026243 41

71 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Agency Management 5026255 30

72 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Consumer Behaviour 5026309 35

73 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Brand Building 5026334 30

74 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Agency Management 5026372 21

75 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Consumer Behaviour 5026372 30

76 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Social Media Marketing 5026374 34

77 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Agency Management 5026473 30

78 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Consumer Behaviour 5026476 37

79 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Agency Management 5026477 30

80 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Consumer Behaviour 5026550 32

81 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Consumer Behaviour 5026583 30

82 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Brand Building 5026622 38

83 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Account Planning & Advertising 5026640 30

84 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Agency Management 5026652 34

85 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Social Media Marketing 5026774 12

86 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Brand Building 5026780 15

87 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Consumer Behaviour 5026797 30

88 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Brand Building 5026800 18

89 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Agency Management 5026800 15

90 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Brand Building 5026814 30

91 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Consumer Behaviour 5026816 41

92 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Reporting 5026818 15

93 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Writing And Editing Skills 5026864 30

94 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Social Media Marketing 5026879 16

95 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Social Media Marketing 5026893 24

96 B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) Consumer Behaviour 5026922 18

A.U. 18.02.25

3)  Printing and supply of individual marksheets will be be only after completion of revaluation of all the cases and caring out the 

amendments in the results as per provisions of the ordiances in force.  Ordinance 5048 is application for corrections.

4)  Date of supply of mark sheets will be declared later.

DATE : 18.02.2025

MUMBAI :- 400 098

 for Director

Board of Examinations and Evaluation

2)  Final revaluation result will be declared only after revaluation of all  subjects applied for revaluation.

Note :-

1)  The marks declared are marks obtains after revaluation in individual subject only for the information of students.


